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MARKET ANALYSIS
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• The first product of its kind; first mover's advantage.
• Combats environmental issues, which has vast 

market growth. 

Strengths

• A bit expensive to make.
• Consumers require some technical knowledge to be 

able to use this monitor efficiently. 

Weaknesses

• Gen Z is becoming more environmentally conscious. 
• Customers are more willing to buy from eco-friendly 

companies. 

Opportunities

• Big companies that are in carbon emissions 
management can copy our products. 

Threats
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As an intended user, I want to be able to turn 

the household carbon emissions monitor on 

and off, so I can have control of when I want to 

use it.  

As an intended user, I want to be able to 

connect my Alexa to the monitor, so I can use 

Alexa to know what my emissions are. 

As an intended user, I want to use Wi-Fi to 

connect all my appliances to the monitor to 

keep track of all their emissions.

As an intended user, I want to be able to enter 

the carbon emissions data to the monitor 

manually, so I can manually configure the data.  

As an intended user, I want the monitor to be 

configurable for my household appliances and 

equipment so I can personalize it.   
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ONLINE OR IN STORES AT
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